AVEDA

October 18, 2010

Dear Aveda Professional,
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engage hese brand advocates, we constantly strive 10 ensure our practices Sl our Mission,
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media reports have stated that some of these types of products, including some that claim 10 be
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this communication and make the appropriate decision based on the Aveda Mission and our shared
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issue for yourselves and research the eflects of formaldehyde.
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o¢ should not 4o in the business that you own. However, because we know the Aveda Mission and vakses
are 3s meaningful 1o you as they are to us, we want 1 share our thoughts with you so that whatever
decision you make for your business, you make & with careful consideration of the Aveda Mission.

We consistently strive 10 provide you with Mission-aligned products that deliver the results and
mMumm‘m.mmwmnmmm,am”mn
dmmumhMMMMNMWM
WWManNMMnnmmmuw
banefit in a responsible manner.

As Aveda Saion/Spas, you are the faces of our Mission and brand infegrity. If you currently offer
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your Aveda Director of Sales for assistance.
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very much.

Yours in Service,
Pt
Dominique Consed



